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TURNING A NEW PAGE OF
THE HONG KONG STORY

he success of Hong Kong as a world city did not

happen over night. It is a collaborative effort from
every member of the society, taking generations to achieve
what the city has achieved today.

This year sees the 20" anniversary of Hong Kong as a Special
Administrative Region of China. These two decades, however,
did not come by easily. But the people of Hong Kong have
demonstrated their patience and stamina, overcoming the
obstacles one after another. As a corporation deeply rooted
in Hong Kong, Wharf is committed to playing a key role in
the growth and development of the city, investing not only
in hardware and infrastructure but also our culture and the
people, particularly our future generations.

At the tip of the Ocean Terminal sees a new extension
added to this iconic piece of architecture, one of the
city's favourite hangouts among the general public for the
past five decades. Some new restaurants have been in
operation. Check them out!

Since our announcement of The Murray, a luxury hotel
converted from Murray Building, it has become one of
the most highly anticipated hotel projects in Hong
Kong. We are pleased to reveal more updates about the
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development of The Murray ahead of its inauguration by
end of this year.

We are also proud to showcase the best of Hong Kong in
the Mainland China through our International Finance
Square and Niccolo hotel debuts in Chongging, and the
business accomplishments of Chengdu IFS.

To show our commitment to the community, the malls
put together special offers and The “Star” Ferry launched
a Free Ride Day on 2™ July as celebratory events for the
20" anniversary of the Hong Kong SAR.

Young people are our future. This summer, we brought 20
awardees of this year's The Wharf Hong Kong Secondary
School Art Competition to Beijing for an exclusive arts and
cultural exchange. In the meantime, Project WeCan, our
flagship Business-in-Community initiative, successfully held
its annual Job Tasting Programme by offering nearly 180
secondary school students a two to four-week internship.
We also helped students brush up their language proficiency
through English WeCan. These initiatives have strengthened
our commitment to groom our future generations.

We hope you enjoy this issue of HORIZON Plus.
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2017 INTERIM RESULTS ANNOUNCED
IP DEMERGER IN PROGRESS

EEA M _O—LERHARE

harf announced its 2017 interim results with a media
briefing and an analyst briefing on 9" August 2017.

Results Highlights:
e Underlying profit increased by 22% to HK$7,271 million.
- Investment Properties (“IP") were stable and turned
in 66% of Group total.
- Development Properties more than doubled to
contribute 32% of Group total.

e Hotel & Logistics witnessed recoveries.

¢ Net debt reduced to HK$21 billion for a 6.4% gearing
ratio.

e Dividend per share increased by 10% to 64 HK cents.

e |P demerger (by distribution in specie) in progress.

Group Chairman and Managing Director Stephen Ng
shared, “Following a strategic review announced in our
2016 final results announcement, the Company has
submitted a proposal to the Hong Kong Stock Exchange
in accordance with Practice Note 15, to demerge its
wholly-owned subsidiary Wharf Real Estate Investment
Company Limited (Wharf REIC) for a separate listing by
way of introduction. The proposal has been approved by
the Hong Kong Stock Exchange.”

Wharf REIC will primarily focus on investment properties
in Hong Kong with a portfolio of six premium investment
properties namely Harbour City, Times Square, Plaza
Hollywood, Crawford House, Wheelock House and The
Murray, in addition to the listed company Harbour Centre
Development Limited. This portfolio, with about 11 million
square feet of GFA, has a total value of over HK$230 billion
and an annual turnover of over HK$13 billion. Subsequent
to the date of Interim Report, Wharf REIC submitted an
application for listing (Form A1) to the Hong Kong Stock
Exchange on 4" September 2017.

The Group also completed its exit of CME business in mid-
September.
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WHARF SHARES GAIN ON SPIN-OFF PROPOSAL

2 B[R - 10/08/2017

South China Morning Post » 10/08/2017

Company to isolate HK investment
property assets from other units into
a new enterprise

Shares of Wharf (Holdings), one of
Hong Kong's biggest landowners, rose
as much as 15 per cent yesterday after
the company unveiled plans to spin off
its core commercial assets.

Wharf said it was carving out six
investment properties in Hong Kong
with a market value of more than
HK$230 billion into a new entity
named Wharf Real Estate Investment.

They are Harbour City and Times
Square - Hong Kong's two biggest
malls in shopping districts - and Plaza
Hollywood, Crawford House,

Wheelock House and the Murray.
The spin-off proposal has been
approved by the stock exchange, but
Wharf Real Estate Investment is still

"in the process of preparing its
application” for a separate listing,
Whart said.

"The reason we want a spin-off
is to separate the businesses,” Wharf
chairman Stephen Ng Tin-hoi said
yesterday.

Ng said the company had "no
intention to raise funds" through the
planned spin-off. But this would
mean that existing Wharf shareholders
will be allocated 1,000 shares of the
new listed entity for every board lot
of 1,000 shares owned.

After the demerger, Wharf said it
would focus on investment and
development of properties on the
mainland, as well as other Hong Kong
real estate, logistics, and hotel
management.

Shares of the property giant shot up
15 per cent to a record HK$80.15
yesterday afternoon before closing at
HK$79.65. The company's market
value climbed to HK$242 billion,
slightly above the valuation of its six
investment properties.

"The spin-off plan would help
Wharf unlock value from its mature
Hong Kong assets with strong cash
flows," said Raymond Cheng, a
property analyst at CIMB Securities.

"It is good timing as luxury retail sales
are rebounding in the city."

Cheng added that the surge in share
prices reflected investors' bullish outlook
on Hong Kong's retail market. Wharf
also posted better-than-expected half-year
results yesterday. Core profit rose 22 per
cent year on year to HK$7.27 billion,
and the company declared an interim
dividend of 64 HK cents per share,
compared with 58 HK cents a year ago.

Total revenue was down 15 per cent
to HK$17 billion due to slower
property sales on the mainland. Its core
business, Hong Kong malls, saw revenue
rise 4 per cent to HK$6.68 billion.
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THE MOST EXCLUSIVE EXPERIENCE

TO MEMBERS
VIC CLUB

S ince its re-launch in 2015, VIC Club has spared no effort
in transforming the shopping and dining journey of
Harbour City's Very-Important-Customers (VICs) into the
most exclusive, enjoyable and memorable experience. VIC
Club reached the 10,000" member milestone. Over the
past six months, more than 40 events were organised.

Over 200 tenants participated in the year-round loyalty
programme while various brands and partners co-hosted
by invitation only events, such as Michelin-starred dining
experience, private appointments and workshops with the
most coveted international brands and wine tasting nights.
Young professionals, customers with sophisticated tastes
and key opinion leaders were offered inspirational, unique
and refined VIC experience.

ZO—TRE# - VIC Club R Ef BEBHESR P

RELERBERIELEBREDES - VIC Club
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GROUP MALLS CONTINUE TO

RAISE THE BAR ON

F R ET A

w ith the innovative art and promotion campaigns, and
openings of renowned new shops in our cutting-
edge malls on both sides of Victoria Harbour, the Group
continues to provide unparalleled “shoppertainment”
experience to visitors.

Harbour City launched “Bubble Up” public art project in
August featuring contemporary Japanese artist Shinji
Ohmaki with his first solo art exhibition “Memorial Rebirth”
in Hong Kong. Gallery by the Harbour also hosted Ohmaki's
"Echoes Infinity" Exhibition at the same time. On the other
hand, a giant bubble dome was set up at the Atrium of
Ocean Terminal. Kids had fun inside the bubble dome and
joined various workshops during weekends. Proceeds from
the “Love Bubble” charity sale cart was donated to “Early
Psychosis Foundation”.
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Salvatore Ferragamo reopens its flagship store on Canton Road.
Fully renovated with a fresh and contemporary design, it holds a
complete range of Men's and Women's collections including the
series of “Creations”, small leather items, ready-to-wear, silk
accessories, eyewear, perfumes and watches.

EANS A MIESalvatore  Ferragamofiz i & BB KRR & B
BHHE %EJE@ELA”‘K‘“‘HF% o ﬁ?ﬁ%wi&ﬁi
EmEEE2 - 815 [Creation] &7 - FE - AR -
AIZAREE - §7K&H§E$§%§€'u o

Located at Hong Kong's most prestigious shopping mall, Moncler's
new Asia Pacific flagship at Harbour City covers approximately
5,300 square feet, making it the largest single floor retail store of
Moncler. The exterior of the store, in line with the interior concept,
is decorated with white Calacatta marble and burnished brass, as
well as large display windows facing both Canton Road and the
inside of the Mall, welcoming customers to the haute montagne
world of Moncler.

Monclerfu BB MM AR EHEREEEEBAT=AFAR - EMonclerBERRIEZANEETE/EH - SN EH
AR RETE LB B RN RERSRNES @ EEEWMCREFASEH - EARBENEWEE 2 BIE HER éfﬂ’i BIWAED -
Al 2 R B Moncler R BABLK) || VBRI AR

To celebrate the opening of LEGO® Store at Times Square, LEGO®
Minifigures were placed everywhere in the Mall, including the first
LEGO® Minifigure Scanner in Greater China at the 2" floor Atrium.
The store covers about 4,000 square feet. In addition to the
exclusive LEGO® Store products, the first Digital Play Table in Hong
Kong, a 3-metre high and 1.5-metre wide LEGO® Mosaic Wall at
the main entrance shows a variety of Hong Kong characteristics
including dim-sum and Russell Street tram depot display which
was the predecessor of Times Square.

BETLEGORERESHNFENE - TREMHLEGOMinifigure £ ISR EA% - EhRERINEERENES -
BAE - ARERE—2LEGOMinifigure Scanner ° Ji& £ ﬁﬁ%’]@?[ﬁ bR S IELEGO Store BREmMIN + BERBEH
BRDigital Play Table * BMEIEFIR—IEm =K « F—K¥ NBEREAHMBERNELSFTERS ' UEKRERAES
ABREHEHERNALREMRIE -

Facesss is committed to searching for the world's latest and
greatest beauty products and professional services to their
customers. The new Facesss in Times Square gathers more
than 30 global renowned beauty counters, some of which are
first-time to Hong Kong and Facesss-exclusive, providing
personal services to meet individual needs.

Facesss Bl AEE BRI AR A TR tERIE R 2 IR 50
EAREMMEER - 2 HENRNRESFacesssE &8
= THBBRAGEREE  EREETPEHEHE K Facesss
BROFEREME - BHORBREBEENEAEE -

A Publication of the Wharf Group hEEASEETIY

8




9

THE NEW IDENTITY FOR NICCOLO
AND MARCO POLO HOTELS

N iccolo and Marco Polo Hotels were officially grouped
under Wharf Hotels Management Limited (“Wharf
Hotels”). In line with its vision to expand their hotel footprint
in Asia Pacific, the new name allows for differentiated and
defined strategies to be developed for both brands. The
naming convention for Niccolo and Marco Polo operating
hotels will remain unchanged. Wharf Hotels currently
manages 15 hotels in China, Hong Kong and the Philippines
under the new luxury brand Niccolo Hotels and the iconic
legacy brand of Marco Polo Hotels, another four hotels are
under development which will bring the portfolio to 19
hotels upon completion.

Newcomer upbeat
as it checks into

[ EERAEE

KBERSIFFZEEEEAMNANERBEERE

BRAR ( [NBERBEE] ) ET - LA E
BRHEL BRI & H A F R B EMmEmE B RE
B o MEmARE BB - Han R e BT T E o It
LA EBIRR AR BE T -

NERBEETHRKBERSTZEBEE B AIEF
- BEKGEEETETAMBE - SEBRIEERK
EEMNMEZFNEEEREE  <RAENBESEHEEEETN
FEEJ °

NERBEEAESERMELRT : ThERBERE
ERREREFFZEEENBT RS  ERMAE—F
MR mEEN - RRFEOEREE o | WAHTH
[(SEFRBEEERASIE—FA - MEamEERE
BB BREEERBTOEREFRSE - TRAR

top hotel market

Wharf Hotel chief says The Murray at HK$4.000
per night will bring a touch of majesty to Central

Raymond Cheng

Competition among Hong Kong's
luxury hotels is heating up as a
newcomer enters the fray and
hopes to cross swords with two
major players even as the city
faces a current tourism downturn.

Wharf Hotel, the hotel arm of
property developer Wharf Hold-
ings, has come on board with a
brand it started from scratch
called Niccolo, which already has
properties in other cities.

The hotel line is now set to
compete locally with iconic
home-grown brands such as The
Peninsula and Mandarin Orien-
tal, according to Wharf Hotel
president Dr Jennifer Cronin.

The first Niccolo property in
Hong Kong later this year will be
The Murray, a 336-room five-star
hotel in Central, which will be
converted from the colonial-era
government office Murray Build-
ing.

Cronin said each room of The
Murray will cost about HK$4,000
per night.

HORIZON Plus
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The landmark Peninsula in
Tsim Sha Tsui costs at least
HKS$3,780 a night while the Man-
darin Oriental in Central charges a
minimum of HKS$3,800 a night,
according to their websites.

"The Peninsula and the Man-
darin Oriental started in Hong
Kong and have grown into top
international hotels - this is what
Niccolo is planning to do," Cronin
said in an exclusive interview with
the Post.

Wharf Hotels, which has a 14-
strong property portfolio in Asia,
positioned Niccolo as a high-end
brand, while its existing Marco
Polo hotels will be classified as
upper-middle range to differenti-
ate its products from rivals, she
said.

In addition to spacious, ele-
gant rooms - designed by famed
architect Norman Foster's firm -
and top restaurants, a special
feature of The Murray will be an
outdoor venue available for vari-
ous functions.

EHNAEARY-—FEERR - KREBFHERREL
HHE - hREEEL

"Events could range from a
special wedding to a fashion
show, or a luxury car launch, with
the white facade and majestic
arches of The Murray in the back-
drop, and St John's Cathedral on
one side, and Hong Kong Park on
the other," Cronin said.

Wharf bought the land and the
former government building for
HK$4.4 billion in 2011.

"Marco Polo was well known
for his China travels, but it was his
father, Niccolo, who first went to
the Middle Kingdom," she said,
explaining the inspiration behind
the brand's name.

Yiu Si-wing, a legislator for the
tourism sector, said developing a
new premium brand was feasible
despite the tight competition

o]

among top hotels in the city.

"There are currently about
75,000 hotel rooms in Hong Kong,
which will grow to about 90,000 in
2019. But there is a shortage of
room supply in the central busi-
ness district," Yiu said.

"The pie is growing in both de-
veloping countries and in China,
where there are more and more
affluent customers," he said. "The
growth will be in the Mice (meet-
ings, incentives, conferences and
exhibitions) area. Accommoda-
tion for people on business travel
is about status. There is a big
difference in perception between
staying at a five-star hotel com-
pared with a three-star.”

On the regional front, Niccolo
already has hotels in Chengdu
and Chongging in China, and is
planning to open other branches
in Changsha and Suzhou.

The Suzhou property will be a
fish tail-shaped skyscraper
designed by architectural firm
Kohn Pedersen Fox, which was
behind Hong Kong's 118-storey
International Commerce Centre
in West Kowloon.

Cronin said Asia would be the
initial focus of overseas expan-
sion. "We are also studying Tokyo
and Singapore," she added.

South China Morning Post - 24/08/2017



A NEW DIAMOND IN HONG KONG
THE MURRAY
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The Murray recently held a wedding show at Lane Crawford store
The Murray i B RE-RFBIENRHHER R
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MODERN TERMINALS WELCOMES
MADRID MAERSK —

ONE OF THE WORLD'S LARGEST VESSELS

MADRID MAERSK SEiHIRX & FAT50H

B & EiERL

M adrid Maersk, one of the newest-generation Triple-E
vessels from Maersk Line and one of the largest
container vessels in the world, berthed at Terminal 9 of
Modern Terminals in July, marking a new milestone for both
the terminal operator and the Hong Kong port.

Peter J Levesque, Group Managing Director of Modern
Terminals said, “With a capacity of over 20,000 TEUs,
Madrid Maersk's maiden call at Modern Terminals
highlights the operating capabilities of the port as an
international maritime hub and reinforces Modern
Terminals' competitiveness as a major player in the Region.”

“This is an exciting moment for Modern Terminals having
made significant investments in quay and landside
infrastructure over the past two years to cater for the next
generation of mega vessels. We have also been actively
exploring new and innovative ways to gain additional
operating efficiencies across the port, in order to provide
greater value to global carriers when they call Hong
Kong."” Levesque shared.

HORIZON Plus
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1T
ver the past 20 years, Wharf has grown with Hong
Kong and excelled in business development and
Business-in-Community pursuit. As a long established
company with over 130 years of history, Wharf is
committed to building a better Hong Kong with its long
standing mission of “Building for Tomorrow”. The Group
continues its business and value creation effort while

striving to give back to society and contribute to a brighter
tomorrow for Hong Kong.

To mark the 20" anniversary of Hong Kong SAR, The
Group's three malls launched “20" Anniversary Special
Offers” to customers. The “Star” Ferry who is celebrating
its 120" anniversary in 2018, also held a Free Ride Day on
2™ July. The HKSAR 20" Anniversary exhibitions were held
at Ocean Terminal, Times Square and Plaza Hollywood
from August to September.

BRB_—TF  WERERBE ENE  EX%
TRANBEECELSEETHORBEEY - (ER
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REEERE _+F  SEE T =ERSHELEEESR
EO  MAENGTREtA RS [(RENGRE
FMB ] - FERENEEARERM  YEREHN
O—NFBA—B-1+% - [BBFAITTHERYL -1
FAFERE | MR N\AZNLA BRI IESHENE
R RIS M AT A BIH 81T ©
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A NEW LUXURY LANDMARK
CHONGQING IFS DEBUTS

ZSEMNE EEEEH CEERRHE

ocated at the centre of Jiangbeizui, the new central

business district in Chongqging where the Yangtze
River meets the lJialing River, Chongging International
Finance Square (Chongajing IFS) debuted on 15" September.
Chongging IFS is the largest integrated development
project in the area. With a gross floor area of 660,000
square metres, it comprises an iconic 300-metre landmark
tower, a 114,000-square-metre retail mall and four towers
atop, covering Grade A offices and the upscale Niccolo
hotel. Positioned to be a boutique-sized Harbour City,
Chongging IFS is set to be the city's new landmark for
one-stop luxury shopping, dining, entertainment and
unparalleled lifestyle experience.

The premier shopping mall is home to over 170 shops and
80 international brands, of which 20 are debuts in
Chongqing, namely Dior, Fendi and Valentino, etc. Other
flagship stores of top-notch international brands include
Louis Vuitton, Gucci, Versace, Dolce & Gabbana, Bottega
Veneta, Armani and Salvatore Ferragamo. Chongging IFS
will provide customers with the best retail offerings and
shopping experience in town.

HORIZON Plus
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CHENGDU IFS LEADS THE PACK
THREE YEARS IN A ROW

REBIFSRIEBJ=F AL HHRRE

ccording to Chengdu Retail Business Association, Chengdu International Finance Square (Chengdu IFS), one of the
flagship developments by Wharf, leads the pack among Chengdu peers in operating performance in the first half of
this year. Chengdu IFS operating performance increased year on year since opening in 2015. Chengdu IFS achieved robust

retail sales growth which made it a big leap in the ranking from 25" to 9" among the shopping malls in major cities.

Offering consumers a better shopping experience maybe the key to success. With more than 300 of the world's most
coveted brands anchored at Chengdu IFS, the Project is considered the leader in high-end shopping centres with a group of

stable VIPs.

Chengdu IFS has carried out a host of outstanding marketing activities including the Light Rose Garden public art exhibition, “BE
HERE FOR YOU" Christmas exhibition and so on. Most recently, Chengdu IFS transformed the Sculpture Garden into an enormous
“We're All Smurfs!” village, displaying ten classic scenes of the comic. A Smurf Museum, a pop-up store as well as a four-metre

high giant Smurf were also set up, providing visitors a truly “Smurf” experience.
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AWARDS & RECOGNITIONS
HE TE 7k 4

The Wharf (Holdings) Limited

Wharf and its business units received a number of awards in recent months:

- "Fifth Top Donor of the Year Award (Companies, Organisations & Individuals
Category)”, "“Distinguish Award” in Corporate & Employee Contribution RESABREELA
Programme 2016/17 and ranked the 9" among “Top Ten Fund-raisers” in Dress ey
Casual Day 2016 by The Community Chest (photo 1)

wwwwwwwwwww

- The Caring Company logo 2016/17, including “15 Years Plus”, “10 Years Plus WHARF
and “5 Years Plus” logos T rwa

- Ranked among Top 66 in the “Top 100 HK Stocks” by Tencent and Finet e

- Nine companies under Wharf Estates / Wharf China Estates were awarded
“Manpower Developer Award 2013-19", “Happy Company 5+"”, and also 1004
“Family-Friendly Employer 2015/16" and “Award for Breastfeeding Support Il
2015/16"

- “Gold Award for Volunteer Service” of Wharf Estates Limited by the Social
Welfare Department “Volunteer Movement” for the fourth consecutive year

Harbour City
Harbour City garnered a number of awards with “We're all Smurfs!* Art Exhibition:

- "Traditional Marketing” Gold Award at ICSC China Shopping Centre & Retailer
Awards 2017 (photo 2)

- "Merit in Creativity" and Silver Award in “New Media / Digital Communications”
category at The 3" Hong Kong Public Relations Awards

- Gold Award for “Creative Communication” at The 8" Golden Mouse Digital
Marketing Award

- Bronze Award for “Best Idea — Events” and Silver Award for “Best Use of Digital”
at The MARKies Awards 2017 |2

- Bronze Award for “Excellence in Design (Special Projects — Integrated Campaign)”
at ASTRID Award 2017

- Style Up BE@RBRICK at Harbour City won “Best Event (CSR)” award in
The Marketing Events Awards 2017

- Ranked the top three in the Shopping Mall category and awarded “Hanson
Excellent Award” as well as “Best Energy Saving Plan Award”in the cross category
in Energy Saving Championship Scheme 2016

Times Square

- "Best Cultural Event” and “Best Outdoor Events: Arts, Leisure and Ii
Entertainment” awards in The Marketing Events Awards 2017 with “Celebrate
Chinese New Year with Cantonese Opera” exhibition (photo 3)

HORIZON Plus
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Plaza Hollywood

- "Top 25 My Favorite Shopping Malls Events” award at Shopping Mall Awards
2016-2017 by Hong Kong Economic Times (photo 4)

Gateway Apartments

- Silver Award in the “Hotels and Recreation Clubs” sector at the 2016 Hong
Kong Awards for Environmental Excellence

Pacific Club

- Certificate of Merit in the “Hotels and Recreation Clubs” sector at the 2016
Hong Kong Awards for Environmental Excellence

Chengdu IFS

- “Traditional Marketing” Silver Award in ICSC China Shopping Centre & Retailer
Awards 2017 with “Light Rose Garden”exhibition (photo 5)

- "Chengdu IFS x Kung Fu Panda 3” campaign won the “Best Location-based or
Experiential Initiative of the Year” in Asian Licensing Awards 2016 by International
Licensing Industry Merchandisers' Association (LIMA)

IFS Residence

- “The Best Luxurious Serviced Apartment in China” award in China and
Tourism and Hotel Awards (photo 6)

Wheelock Square

- “5C Quality Award” , “Luxury Attitude Award 2017" and “Award of Merit in
Service” by Golden Key International Alliance (GKIA) in 2017 (photo 7)

- "Office Team of the Year” award in the first-ever RICS Awards in China hosted
by Royal Institute of Chartered Surveyors

Wharf Hotels

- Niccolo Chengdu was selected the “Best Business Hotels” in the “2017 Condé
Nast Traveler China Gold List”

- Marco Polo Hongkong Hotel was named “Best Business Hotel”, Gateway
Hotel won “Best Design Hotel”, and Prince Hotel received “Best Family Hotel”
at the 8" Voyage Best Hotel & Resort Value Awards (photo 8)

- Marco Polo Ortigas Manila earned a five-star rating from Forbes Travel Guide,
which is unprecedented for the local hotel sector for the past six decades

Hong Kong Air Cargo Terminals

- A switch from fixed terminal computing to mobile computing throughout its
operations earned Hactl the coveted “Cargo Airline of the Year : Innovation Award”

- Hong Kong's first IATA CEIV Pharma-accredited organization this year

- "Air Cargo Handling Agent of the Year” at the World Air Cargo Awards for the
fifth consecutive year

1
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66

GROOMING THE STARS OF TOMORROW

HIEEAHBEZE

Art is about exploration of ideas:
Lessons From Beijing Art Trip 2017

his summer, 20 teenagers who have won recognitions

at this year's The Wharf Hong Kong Secondary School
Art Competition were brought to Beijing for a four-day art
exploration trip. Hong Kong artist Chui Pui-chee was
invited to join the trip as a mentor.

Participating students visited exhibitions at a range of
museums including the CAFA Art Museum, Cao Chang Di
Art District, National Museum of China, Today Art
Museum, National Art Museum of China and 798 Art
Zone. But viewing exhibitions could not be compared to
meetings with two of the greatest artists of our times -
Fang Lijun and Sui Jianguo at their studios, as well as the
Associate Dean of National Palace Museum and the Dean
of Riverside Art Museum.

This is just a start in their art pursuit. These teenagers are
entitled to apply for the Wharf Art Scholarship which is
now supporting 12 students' art or design studies in
universities around the world.

I had been to the Palace Museum when | was little
but the visit this time was a stark contrast. The tour
of the museum and meeting with the museum's
management were an eye-opener. 99

Venus Lam
“Hong Kong « Harbour « 20 Years” Special Prize Winner

Wharf Architectural Design Internship

aunched in 2011, The Architectural Design Internship

Programme was established by The Wharf ArchDesign
Resource Trust (WART). The programme aims at fostering
excellence in architecture and grooming future star
architects by providing local students with placement
opportunities in an international setting that is at the
cutting edge of architectural design. To date, WART has
already sponsored 19 postgraduates to practice in
renowned architectural firms around the world. Gatherings
were organised from time to time for interns to exchange
their experiences.

HORIZON Plus
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El - The Wharf Hong Kong Secondary School Art Competition Beijing Tour
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I3 -E] Wharf Architectural Design Internship
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INSPIRING FUTURE LEADERS
B R AR

Job Tasting Programme Offers Internships for
Nearly 180 Secondary School Students Project WeCan

WISMER A RME— T\ EEERE TR B AL

he 6" Project WeCan Job Tasting Programme, aiming

at providing students from humble backgrounds with
hands-on job experiences in sizable corporations to explore
their interest and vocational choices, offered nearly 180
internship places for students from 35 Project WeCan
secondary schools. With support from 28 companies in
2017, the Programme simulates a proper job search and
application process, from job posting, writing application
letters, to attending interviews. Appointed students got a
taste of working in real life through a two to four-week
internship in different departments of participating
companies.

BE# - 19/07/2017
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Did you know...

One needs to know at least 2,000 vocabularies
10 be able to read an English book? And 7,000
vocabularies to be able to cope with the Hong
Kong Diploma of Secondary Education (DSE)?

I n its 3“ year, English WeCan was launched to help junior
grades students in the competence to English reading
and learning. This year, 300 students joined with support
from 100 tutors and mentors from The University of Hong
Kong, The Chinese University of Hong Kong, City University
of Hong Kong, The Education University of Hong Kong, the
Wharf Group and the Project WeCan corporate partner
BNP Paribas.

HORIZON Plus
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A FLASHBACK OF Project WeCan

PARTNERS' ACTIVITIES
| 2D | B EXBEEHER

Corporate partners organised a number of activities with their Project WeCan partner
schools over the past few months. Let's have a flashback!

BEHACERBHREATMY [B2RIET | FEBHERENRTSRED  FRM—EER—T!

28 students from HKTA The Yuen Yuen Institute No.3 Secondary School
joined HKUST's “Start the Journey with 'U'” programme where HKUST
students shared their path to university and perseverance in pursuing
their goals, followed by a campus tour.

TN \EREABHBMECELERF =P ENELELHEBNKRER
[ Start the Journey with “U” | 89/&E) - A4 HFAZEHZEC
BERNEZERARNER - REETE—RBEBEERARE -

Swiss Air organised a company visit to the LSG Sky Chefs for students
from TWGHs Wong Fung Ling College. The visit allowed students to
learn more about the production process of in-flight meals, catering
management and the importance of food hygiene.
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TEBNREEREMMERKE  £RETHEIZEFERENRIER
BEMEMELENEEN -

Students from Notre Dame College and The Hong Kong S.Y.C. & I.A.
Chan Nam Chong Memorial College joined the newly launched Crystal
Bus tour which took them to various tourist spots in Hong Kong.
Students also learned more about the tourism and hospitality industry.

KB LTARARLZHERRERAEENEH TASREELD
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Offered by AIA, 48 students from seven WeCan schools and students
from the venue sponsor Wah Yan College (Kowloon) were invited to
participate in a football training led by Tottenham Hotspur FC (THFC).
Not only did students learn football skills from the coached and the
players, but they also broadened their horizons. More importantly, it
encouraged students to develop their strengths and strive for their
dreams.
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2016 CSR PERFORMANCE HIGHLIGHTS

BUSINESS-in-COMMUNITY

-*I“JEW:F'& %0~

Hang Seng Corporate
Sustainability Index Series
Member 2016-2017

102,000+
training hours™

The Wharf’s CSR Report 2016 was prepared in accordance with the GRI G4 Sustainability Reporting Guidelines.
* reporting scope covers selected HK operations only.



“Bubble Up” public art project 2017 by Harbour City
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