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WARDING OFF TURMOIL
WITH DEDICATION AND
RESOLVE

2020 will be remembered as a pivotal year, which saw
the COVID-19 pandemic having a debilitating effect on
the global economy, with secfors such as travel, retail and
hospitality among the most severely impacted.

In response to the prolonged crisis, the Group has extended
HK$1 billion in rent relief to tenants in Hong Kong and
made additional investments in promotional activities fo boost
footfall and stimulate local consumption, including the highly
successful “Always Rewarding” campaign at the malls. We
also welcome over 70 tenants that will or have arrived our
malls this year, including local and international brands.

Mainland China has fared better as local economy swiftly
rebounded from the lows in the first half. Changsha IFS,
which celebrated its 2" anniversary, posted record sales and
profits and its mall reached full occupancy by the end of June.
Likewise, thanks to its marketleading position, Chengdu IFS
got nearly full occupancy and the recovery that began in May
further accelerated in the third quarter.

The Group had also donated HK$5 million to the Community
Chest's Anfi-NCP Rainbow Fund for those who were facing
financial hardships resuliing from COVID-19. It is by far the
biggest corporate contribution to the Fund. Funds were fully
distributed benefitiing nearly 600 families.

Amid the disruption inflicted by the pandemic on youngsters,
the role Project WeCan could play is all the more crifical. The
most sought after annual Job Tasting Programme was held
online this year with over 150 siudents participating while a
firstever English online leaming programme was launched.
We sincerely thank our partners who have been steadfast
in their support offering students invaluable professional
advice and training opportunities despite a difficult market
environment.

We hope you will enjoy this issue of horizon PLUS. Stay
safe and healthy!
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Drawing
inspirations from
its parent brand, the
first standalone store
Brunello Cucinelli Kids has

just landed at Harbour City with the
classiest and coolest kids' clothes ever.

®E X B M R E - Brunello
Cucinelli Kids 2 B B BB =
ZIEFERSEE - BER
BERSEREYNRE
AR &R

POLA, the parent
company of Jurlique
and H2O, is one of the
top Japanese beauty brands
providing luxury skincare products.
Their first Kowloon flagship
store is now at Harbour City.

AARRERERmIE POLA TSR
EEER - mEN N REE EEEE
HE BB - BT Fmha
Jullique & H20 TRR1SE

BRLTEE -

A WARM WELCOME TO OVER 70 RETAIL STORES
AND RESTAURANTS IN“ = &

Btt+EFEREEE NS

Over 70 new local and international tenants, including retail and restaurants, have or will arrive our malls, bringing
excifement fo shoppers despite the pandemic.

SEAREB AR RINEEFES - BEMAREENERE - REFENRRS NeR BRI -

Lululemon has
converted its pop up at
Harbour City into the largest
flagship store in Hong Kong,
with an exfensive range that fits

everyone's sweat life.

Lululemon & R /1 R A B8
BERE RS SRS —
xR EBHEKEEE -
HIEME DR SR
B hrem -

As the brand’s first
store in Kowloon at
Harbour City, Thom Browne

carries the collections that give visitors
a vibe of the brand's mid-century office

aesthetic.

Thom Browne NEEE =R
EMERECRNEAM T

AE - BFE— &
BIVEH B Z FE M
BRRF K -




Forbes recently ran a story about how Hong Kong's refailers including Harbour City survive during the pandemic. Scan the
QR code to read the full article.

(i fn) A REFLTERWAEERS - FRE B AMETERE -

Hong Kong Footfall Soars: How The City’s Retailers Witnessed | ‘sommoe

A ‘Christmas’ Miracle, And Why Shopping Malls Aren’t Dying @
By Tiffany Lung

Qeelin is now
at Harbour City. The
jewellery brand carries
rich cultural connotation,
reinterpreting traditional
symbols with stylish designs
intended for daily wear.

= R IR E m 2 Qeelin LA E(F
SXLERRBAE R ERmIR
EJrZy;J - HEERER

Founded
by artist Moses
Chan, Blooms Coffee opens
a pop up store at Times Square,
showcasing his great passion in coffee
and deep interest in gastronomy, design
aesthetics and the philosophy of life.

m# ABRZ &3 &) Blooms Coffee
KRR ESRRMEREE - &
REHWMYE KRR £
5%%?_&%&%%%%%5

Forbes.com, 06,/10,/2020

Christian
Louboutin has expanded
its Kowloon flagship store af
Harbour City, in the theme of vacation
home, with a wide range of products
for both men and women.

UREEHEHETH
Christian Louboutin 11 &
TEREIEAE B RIE AR
2 BREERENAEMR
fh—EEE -

Psst! Latest promotion at our malls is here!

BSBERER - B2H#HB !

HRERSPLAZA
HOLLYWOOD

Shoppi
SO Do

Oct-Dec 2020
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https://www.forbes.com/sites/tiffanylung/2020/10/06/hong-kong-footfall-soars-how-the-citys-retail-witnessed-a-christmas-miracle-and-why-shopping-malls-arent-dying/#351b48472de2
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MAJOR APPOINTMENT
NERKREZREES

The Wharf (Holdings) Limited announced the appointment of Yen Thean leng as non-executive director

effective 19 October 2020. Ms. leng, BSc (Hons), MRICS, MHKIS, RPS, is executive director of Wharf Real

Estate Investment Company Limited with primary responsibilities of managing Hong Kong's investment properties, including
Harbour City, Times Square and Plaza Hollywood.

Ms. leng obtained a bachelor's degree in Land Management from the University of Portsmouth, the United Kingdom with first
class honours. She is a registered professional surveyor and chartered surveyor of Royal Institution of Chartered Surveyors and
the Hong Kong Institute of Surveyor.

EESEARARBREMEMAKERAINTES  H-O=ZOF +A—HEEM - EZTBSc(Hons), MRICS,
MHKIS, RPS » RABEREXMEREBRARNAITES  TEAFETENFENRENE - BIEFEM - KRES M
EEIEDE

BERETREEERFTAERE LM EE —RREBET B - EEMERAEM - UREFISPREMSES NEEA
EMS S FIHAERD -

TOMORROW WILL BE A BETTER DAY
BEomE HFMETFIR

Marco Polo Wuhan opened their doors to over 200 emergency medical
professionals from Beijing fo fight COVID-19 shortly after the local outbreak
in January. Recently, Jiang'an District government in Wuhan initiated to build
a museum fo archive memorabilia related to the good fight. Marco Polo
Wuhan supported the initiative by donating 164 items related to the Beijing
medics team and their stay experience, including thank you cards/letters
from the medics, videos, and autographed hazmat suits, efc.

In Hong Kong, “Wharf Emergency Relief Fund” allocated HK$5 million

to the Community Chest's Anti-NCP Rainbow Fund in June, which is the
biggest corporate confribution fo the Fund. It provided a one-off cash subsidy fo grassToot families of three to five who were
facing financial hardships resulting from COVID-19. The HK$5 million donation was fully disbursed, helping over 2,000
beneficiaries from nearly 600 families.

REFAFROEERERENS  ZF TRAELRN _BZRBEAR MR

BR - HREHEMRE - & BUETFERARBASIEE —EEYE - I

SRETRBABEBEYRIEARET - BETMEESERFIIREEEEHEE

fgj#;?/‘*\ﬂ—Eﬁ%?u@%%%%ﬁ%ﬂ@@?%ﬁﬁ%/% “h o CREENHEXRERT
E o

BRANTE  KFERANARINERESEEAS | BBERLBELT [Aaglk
RERES | RESE - APARIUKRSEARBN —ZLERBK - R EHERR
ETEEAMBENNGERN="ERAAREENRN—FBRAD  TERR -%F
BRE2BEN BB T REONBERENALIE -




FULL PROTECTION IS ON @ STAR FERRY
RENBREEEELEZRE

The "Star” Ferry Company,
Limited, has recently renewed
the anti-bacterial and virus
coating, this time lasts for 365
days, for allits vessels in the
fleet. The photocatalyst coating
covers notonly passenger
seats, steering and engine
rooms, butalso apply to all
three Star Ferry Piers, including
public areas and set up such
as token vending machines,
turnstiles, elevators, handrails,
waiting area, restrooms,
Water Tour waiting concourse,
staff restroom and other back
of house working area etc.
Star Ferry hopes that this will
provide a hygienic environment
and peace of mind for both
passengers and staff.

RENRERABN T —ARARETHMEZAEMEESN2EAVHE—FNE T BRI ERE - RXZENE
EREREZ  BHELORETEMY  BREREBESN ERERDE - PREEF —@FENEZH - ARK - 7t
M KT ER - OATRE - BBERNR BTREE  REMRHTIERS - RE/NGRB N AMRIIKEFRMEA
5 RERZUHERIRTS

ON BOARD STAR FERRY FOR
THE SPECTACULAR HONG KONG

BEIREHEE | BEER

Star Ferry has recently launched the Water Tour which operates on weekends
and public holidays, carrying passengers on World Star, a green ferry for Victoria
Harbour tour. Passengers can experience the day and night of Hong Kong by
picking different routes: Island East in day time, sunset in Victoria Harbour or "A
Symphony of Lights” at night.

[REEHE] EARRARBYBM  BREL FTEE | book Nowl
RERBHEGS  BET—HNEEES - e &M | vamE:T |
& FRETEEBEARNMEBERENSE B EENGES @

e PRI [ BT | BHEE o ‘
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https://m.facebook.com/permalink.php?story_fbid=2447452818890352&id=1478281849140792&__tn__=-R
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CONSUMERS RELEASING THEIR SPENDING

PENCHANT
RERE PEAHTEHEDR

PEE A SRR SR BAETE A - R INETEHEE ML H
Z-p#IFS BERARRETERRKRBY MESRIBEEFNEEK
¥ F=FORAEBELOF o AR EEEE - BERIFS X SEHEH
[ERSINRFRIR]  EERAREKRNG £ EEEMBEERITR
AmEk - WERGRERE  STREREFNREREEERER -
ZEMENNEES - Y756 |

[FIRS - AEDIFS BAESFE IFSEUSRHAED [BERRERE ] - HBAUNEHH
E - RFBENMKE ANEE  BERFIEHEAEREIFS REE
FSEXJ/RVEY ERNGEARFEE -

Asthe pandemic situation in mainland
China is under control, consumers’
spending penchant is released faster than
expected. Chengdu IFS has witnessed the
bounce back of its retail sales since May
and the performance in Q3 accelerated.
Chengdu IFS haslaunched the Summer
Night Bazaar, featuring night market and
band performances in the evening on
7/F Sculpture Garden, from Fridays to
Sundays. The winfer bazaar is coming soon!

Chengdu IFS and Chongging IFS join hands
to launch a “Tourist Only Offer”, to promote
consumption in the two cities. Tourists with
their air fickets, train tickets or hotel reservation
proof can enjoy special shopping and dining
offers at the two malls.

TOURING 5-STAR PORTFOLIO ANYTIME, ANYWHERE

MERFBE G T E R YI<TEE

The 720° VR showroom for investment properties covering Shanghai portfolio and IFS offices has recently
been launched, offering an allround online tour anytime, anywhere. In the showroom, visitors can browse
around the lobby, units and facilities as if they were physically there. Visitors can also experience the

remarkable view from IFS offices through the bird'seye view. Check them out!

SENIREYME EBEBMIFS RZIIMAER 720° VREBRERZIENES -

E-RBHEEP

AEERBE S AENE L2BEN  BRERABAE  BAERFERGE - BEEHER -2

BALTAMREFSHSHE @ RERENSENMBEARE - £ |




Down in Central-South, Changsha IFS presented a drone
light show earlier to celebrate its 2" anniversary! As
the trendsetting commercial landmark in Central Ching,
Changsha IFS recorded unprecedented growth in shopper
fraffic between August and October this year, thanks to the
extended business hours and large-scale marketing campaigns
by the mall.

Changsha IFS worked with the local government fo celebrate

the heritage of Changsha on National Day and Mid-Autumn

Festival with phenomenal success. The mall also collaborated Watch now
with mainland China’s top O20 App “DianPing” and tenants VA
to hold a shopping mall live streaming, the firstever in Central

China, resulting in over 32 million viewership and online

shopping fraffic.

EDIFSRERR1TT — 55l
A A T RO B AR 08 SRR IR
o BUREWBE | ER
EPRETERARBE &
DIFSNE+ AHBEOARE
BISMSIEE - 2EEET
EBMBEEXRKRE - KEHEKX
RS RRE - ]3| T A
KEINEFRIREYHEE

£ RKED Ko B R AR A
EWDIFSE R EMEAT - W
BHNITEEDAE - K
B B S LR R AR
8o RE—TWIERDIK
ERBEE=EZ ERREY
RPIFSEZ2EH AR O20
FalRKRHF] RZHEHHA
FPETETRRESASE
BoomslEe=T_a8A
RELE o

Shanghai Portfolios Lig1EHE

Shanghai Wheelock Shanghai Times Square Shanghai Times Square
Square @ Office @ Apartments @

DEEEEERES KRR B AE AR

IFS Offices IFS RN 12

Chongqing IFS Office
BE IFS g

Ch\ongshq IFS Office @ Chengdu IFS Office
=2 IFS Prntg FXER IFS A 1g

@
@

Wauxi IFS Office @

B IFSHAE
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https://bit.ly/3liqsns
https://bit.ly/32rrl4h
https://bit.ly/34xM74V
https://bit.ly/2E2u3W2
https://bit.ly/3aTXsh4
https://bit.ly/3g7BEiY
https://bit.ly/34ze24w
https://youtu.be/FWvekGzNGog
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SHOP TILL YOU DROP @ TIMES OUTLETS
ARG EERIEHEE

To echo local government's initiatives to boost consumer spending, Times
Outlets Chengdu (“Times Qutlets”) has rolled out a host of offers such as
shopping discounts, exira bonus points and lucky draws. It also extends
business hours to boost “night economy”, and launches more crossover
promotions to attract more shoppers to Times Outlets. As at September,
the extended business hours at night alone has brought nearly RMB
20 million in sales. Times Outlets also helped tenants set up “cloud
shopping” accounts, hosting flash sale sessions for premium brands on
WeChat; arranging live broadcast and creating WeChat groups to
reach out to customers, which brought about RMB 5 million in sales, a
win-win for all.

PRERR A RSB H ([ R ) oA B BUT S B R BrmiE G - #
HATH - ZEED - MRS RELY  EREXSEHSRELE -
IEBRIE R SIS - RS ESEBERNOEE - BIENWAK » EZ®
BEREXFECHIROARE —_TEITHHEER - RRERGHE
SEPRY [EnBEY]  EMERTZSRMAEES - Bl &R
BMEHRER LT KERTOEARBTBETNES -

DISCOVER YOUR NEXT NICCOLO ENCOUNTER
m bR FE MK IR B = 2 &%

As an icon of contemporary, urban, chic, Niccolo Hotels
is committed to inspiring travellers at every encounter. In
recognition of guests’ loyalty, The Murray, Hong Kong has
launched its first cross-hotel offer. Guests who stay at any
Niccolo hotel and confirm their next reservation at The Murray,
Hong Kong during their stay will be entitled to 30% off the Best
Available Rate and a complimentary upgrade for their Hong
Kong bookings. What's more, a RMB 500 dining credit will
be offered during their stay. The offer is valid for bookings
made by 31 December 2020 for stays between now and 31
March 2021.

[ERRE DM S| BR MIERNAERM - BEE—RER
ARNHEBHERAHT - BOBEEAKNHE uuﬁﬁf’ﬁﬁé {825
B 5 B R R A8 %}\/\ﬁﬁﬁé\ii}iﬂ%ﬁﬁ)\EE@—FﬂEjEﬁE
RS  YRAEBEETREXMNBEEERES (AF=A
ERAE) AR EBZKEXREBFELINERERE
FBrak e ttsh RARERBARBLATESRER  NME
EHREER -




WHITE DIAMONDS OF THE DINING TABLE

BEREZHEAR

The white truffle season has begun! Experience the magic of
these “white diamonds” at Cucina, featuring a series of six
white truffle dishes by Chef Andrea Delzanno. The menu is
available for lunch and dinner, from now until 5" January,

2021.

XETEMERNZE > CucinaXREFAndrea Delzanno 4 3
At TAEE | Rt T NERBEXE - ANEZEERIIARE
EPRF-ARHEE  RFE R TR HE -

Uova Strapazzate, Pane Tostato, Capesante
Scottate, Tartufo Bianco (3 grammi)
Taiyouran Scrambled Eggs on Toasted Bread,
Seared Hokkaido Scallop and White Truffle
(3 grams)

H 2K Taiyouran W&EHZ +
BRI EESFRARE (357)

Crema di Patate e Porri, Pesce ,Uova di Salmone,
Tartufo Bianco (2 grammi)
Potato and leek Soup, Mixed Seafood, Salmon Roe,
White Truffle (2 grams)
JEEE G B AR S E = XA R AL (27)

Tajarin Mantecati al Burro e Parmigiano con
Lamelle di Tartufo Bianco (3 grammi)
Handmade Tagliolini with Butter and Parmigiano
Cheese, White Truffle (3 grams)
BRHEAFEMEFHEFTEZ TR
B (372)

Risotto al Parmigiano, Uovo Cotto a Bassa
Temperatura, Yabbies, Tartufo Bianco (3 grammi)
Risotto with Parmesan Cheese, Taiyouran Soft Boiled
Egg, River Shrimps, White Truffle (3 grams)
BEAFBRHEESEE L « HA laiyouran BRE -
AR K AR (37

Quaglia Arrosto, Fegato d’Anatra Scottato,
Puré di Barbabietola, Zucca e Tartufo Bianco
(3 grammi)

Roasted Jumbo Quail, Beetroot Purée, Seared Duck
Liver, Pumpkin, White Truffle (3 grams)
FEBB LA RBE - BFIBH -
BAIEEE (3572)

Tortino caldo al gianduja, spuma di mascarpone,
oro, gelato al tartufo (1 grammi)
Gianduja Chocolate Molten Cake with Mascarpone
Foam, Gold leaf and
White Truffle Ice Cream (1 gram)

B AT Gianduja Kt 100K EIEBAXFIEE 158
K EREARBEESKE (152)
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AWARDS & RECOGNITIONS

BRIR EA KR

THE WHARF GROUP

e The 2019 annual reports of Wharf Holdings and Wharf

REIC have garnered several awards:

Wharf Holdings: — “Gold Award”, “Technical
Achievement Award” and “Top 50 Chinese Reports of
2019" in LACP 2019 Vison Awards; — special mention
for Understandability, Clarity and Conciseness in 2020
HKMA Best Annual Reports Awards'

Wharf REIC: — “Bronze Award — Traditional Format” and
"Honors Award — Cover Photo / Design” in ARC Awards

2020; — "Silver Award” in LACP 2019 Vison Awards;

— special mention for the well-designed Highlights Pages

and design of the Sustainability section in 2020 HKMA
Best Annual Reports Awards”
* Wharf Holdings ranked 9" in Guandian Top 100

Commercial Real Estate Awards

HARBOUR CITY

e "Top 10 My Favorite Shopping Malls in Hong Kong”
and "Top 25 My Favorite Shopping Malls Events” in
Shopping Mall Awards 2019-20 by Hong Kong
Economic Times ("HKET")

e "Outstanding RCx (Proposal) Award" for Gateway
II, "RCx Merit Award" for Ocean Centre and Ocean
Terminal Extension in Energy Saving Championship

Scheme 2019

® Garnered four awards, "Role Model", "Best Design”, "Best

Installation” and "Best Maintenance", in Solar PV System
Installation Role Model Election 2019

TIMES SQUARE

e "Top 10 My Favorite Shopping Malls in Hong Kong”
and "Top 25 My Favorite Shopping Malls Events” in
Shopping Mall Awards 2019-20 by HKET®

® "Best Exhibition Event - Bronze" in Marketing Events

Awards 20204

PLAZA HOLLYWOOD

e "Top 25 My Favorite Shopping Malls Events” in
Shopping Mall Awards 201920 by HKET

GATEWAY APARTMENTS

e "Certificate of Merit" at the Hong Kong Awards for
Environmental Excellence 2019 under Hotels and
Recreation Clubs sector

® The "Best Serviced Apartment” in Hong Kong Living
Awards 2020°

THE “STAR” FERRY

e "Engerywi$e Certificate (Good level)” and “Wastewi$e
Certificate (Basic Level)” from Hong Kong Green
Organisation Certification




MODERN TERMINALS

e "Silver Award” in the Transport and Logistics category of
2019 Hong Kong Awards for Environmental Excellence®

CHENGDU IFS

"Gold - Digital Campaign” in 2020 SABRE Awards Asia

Pacific for Fun in the AiR AR Exhibition

e “Silver Award — Best Brand Campaign” in 2020 Digital
Communication Awards for Fun in the AiR AR Exhibition

e “"Bronze Award - Corporate Image and Event Marketing”
and "Excellence Award - Integrated Marketing” for
HEXATRON; and “Excellence Award- Corporate Image
and Event Marketing” for FGIGEEL4[E] in | 1h Tiger Roar
Awards”

e China Real Esfate Fashion Awards: “2020 China Urban
Complex with Extraordinary Innovation of the Year”

® Among the “Top-50 Force for Nighttime Economy of
Chengdu”

e 2020 Stevie Awards AsiaPacific: “Gold Award - Innovation

in Brand Development"®, “Silver Award - Most Innovative

Communications Team of the Year”?, “Silver Award -

Innovation in the Use of Events”, “Silver Award - Innovation

in Other Types of Publications” and “Bronze Award - Most

Innovative Advertising or Markefing Team of the Year”

SHANGHAI WHEELOCK SQUARE

e "Commitment to Good Faith AAA Enterprises 2019 by
Shanghai Property Management Association

® “Security Demonstration Enterprise of Shanghai 2019"
by Shanghai Government

* “Shanghai Commercial Quality Service Team 2019”
from Shanghai Commercial Association

DALIAN TIMES SQUARE

e “Creative Marketing / Branding Video” in 11" Tiger
Roar Awards

* “Pioneer of Commercial Project in Dalian” by Tencent'®

* ‘“leader Award of Dalian Commercial Projects” from
Runsky"'

NICCOLO CHONGQING

e "2020 Best City Hotel” by KOL Gold List

|4 5
13 s 6
7 9
8 m
110
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JOB TASTING
PROGRAMME -
ONLINE!
Bk —
48 L hi

The Job Tasting Programme 2020
had its first ever online format
amid the pandemic. 152 students
participated in the one-week
Virtual Internship Programme with
support from 17 organisations.
Sessions including infroductfion of the
company and indusiry, “Meeting the
supervisors” and workshops such
as business writing, communication
skills and ecommerce were arranged
online. Students were required to
“report duty” ot Qam online and were
given work assignments for a befter
faste of real work life.

PROJECT WECAN HAPPENINGS

- | BPRGEE | T EIR A B B R

BRER - 20209 A5 H

A FOR ASTRONAUTS... W FOR WECAN

BHRY REXRET !

Project WeCan collaborated with The Education University of
Hong Kong to launch the first English WeCan online learning
programme. It brought together nearly 500 junior form students
from 66 secondary schools to complete a 100hour fraining course
in learmning 500 English vocabularies. An online Grand Finale was
held where students showcased their leaming outcomes through
drama, singing, speech and presentation.

[BRE ]| FEREEHEAEAHE - BEHH English
WeCan XEISRERE EEBRE - AERER - AR AN
KEANTAAMRENYRESE XA/ \KASBAEE
BXAETF - BER L - RS2EBEE - B - BHRR/EE
BELRN BB LVFEREFRRTEZNR |




SUPPORT FROM OUR PARTNERS
R EIBHEER WeCan 48 1

Partners of Project VWeCan have always been supportive to their partner
schools, providing different opportunities for the young ones to prepare
for the future.

The “Pui Ying Book Club” organised by Pui Ying Secondary School was
held, featuring the famous book “Who Moved My Cheese”. Peter Yuen,
Managing Direcior of Savills (Hong Kong) Limited, the corporate
partner of the school, was invited to join the sharing session. Mr Yuen
encouraged students to learn from the characters in the book, be getting
well prepared and sfep out of their comfort zone fo achieve their goals
and happiness.

Students from Caritas Yuen long Chan Chun Ha Secondary School joined the interview workshop organised by Wang
On Properties Limited oand Wai Yuen Tong Medicine Holdings Limited, o learn various inferview skills and
fechniques.

KPMG Infrastructure Techonology team in the United Kingdom hosfed an online workshop fo infroduce Python, a programming
language, for senior form students from VWeCan schools and worldwide. In the workshop, students learmed to code a simple game
of “rock, paper and scissors”, how technology and applications work o change our daily lives and were given an overview of
technology and related careers.

Students of Yan Chai Hospital Lan Chi Pat Memorial Secondary
School participated in the video shooting and script writing
programme organised by its partner, the Television
Broadcast Company Limited ('TVB"). Producers and
scriptwriters of TVB conducted a series of sessions and shared
their experiences with students. As a leaming outcome, students
had written @ story and produced a video.

[ERES | FFEMBHERE  —HERNSEBHER
MELREETHEANXE  BEAGMANGEE - SKRE
bf AR

BEQBRITY [AKEES] - UELEE GERETROIAR?) A8 BEEHREE—KFFERBNESE
RERENSENFT - RELWBRSZMEZAZSTRIISK I ABEE  BESHrEGREEFTER - 71
BEINE B DS B ARIRC LB IREE |

o BRMENMTEERERATRAE THREETSELETHBAT T - 2EEARIIRIE

it KPMG 5t 2 Bl #) Infrostructure Technology BB - £ A B2 4t T
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THE RISING STARS IN ARTS
BOBEMNAEZE

In its 9" edition, “The Wharf Hong Kong Secondary
School Art Competition” collaborated with the Hong
Kong Museum of Art who is celebrating its reopening
after major expansion and renovation. A newly added
"sculpture” category and the "Museum and the City”
Special Award offered students a chance to create with @
different medium.

Meanwhile, two students, Athena Lee and Yoyo Ma,
have been awarded The Wharf Art Scholarship this year
(see photo). Athena was one of the Top 18 winners for
three consecutive years since 2017 and Yoyo was the
First Runnerup in 2018-19. Both scholarship recipients
have been admitted to the University of the Arts London to
pursue their sfudies in arts.
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Hong Hiu Yi, winner of the leam more
"Museum and the City” Special SIENEE
Award in The Wharf Hong Kong @
s AR Secondary School Art Competition
Am ps EAEE 201920, shared the inspiration of

her awardwinning piece and her i
life in Chungking Mansions. Hong S StOl’)’

AW



https://bit.ly/FW2020_artcompinterview
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