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Striving Ahead

i W

_|_he Group announced its 2024 interim results in August, the

4 —

performance aligned with market sentiment where business environment
remains challenging, with unfavourable currency movements, high
inferest rate and labour shortage impacting business handling capacity.

Nevertheless, retail brands maintain confidence in Hong Kong's prospects,
with premier malls continuing to attract top tier tenants. Harbour City
welcomes the new face of CELINE and FENDI boutiques, while Louis Vuition
is returning to Times Square soon!

People are cautiously optimistic as there have been slight changes in the
macro environment with recent inferest rate cut. It is hoped that further
improvement fo be seen in the next six months to help ease the issues foced
by Hong Kong. To attract talent, good environment and air quality are
crucial factors.

Regardless of economic condition, the Group remains steadfast in its
commitment fo give back fo society and its mission of Building for Tomorrow.
2024 marks the 30" anniversary of Woo Wheelock Green Fund,
established by our Senior Counsel Peter Woo in 1994. It was considered
a pioneer move af that time, and as a joint effort between the government
and business sector. The Group sponsored the 12" Wuzhigiao foot bridge
project, this time in Xiaowopu Village, Hebei Province. The project also
helps build the heart bridge among participants.

This summer, the Group offered 70 internship places to Project WeCan
students. The Group also supported the HKSAR Government's “Scheme on
Corporate Summer Infernship on the Mainland and Overseas 2024,

Winners of The Wharf Hong Kong Secondary School Art Competition
2023/24 have been announced, winning artworks were exhibited in
the Group's malls earlier. The two recipients of The Wharf Art Scholarship
Scheme 2024 in the meantime have embarked on their art journey at their
desired universities in the United Kingdom and Hong Kong respectively.

Last but not least, the Group pays tribute to Mr Myron E. Ullman Il (Mike),
who passed away on August 6 atthe age of 77. He was previously
Managing Director and Chief Operating Officer of The Wharf (Holdings)
Limited from 1986 to 1988. The Group extends our deepest condolences
o his family.
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IN LOVING MEMORY

e Mo

Myron E. (Mike) Ullman III

From right fo left:
Myron Ullman ll, Peter Voo, Gonzaga Li, Stephen Ng

Mike viewed his daily work as
“a high calling to
lead in difficult situations.”

1946 - 2024
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The Group is saddened to share that
Myron E. [Mike) Ullman Ill, passed
away on August 6 at the age of /7.

Mike was former Managing Director
and Chief Operating Officer of The
Wharf (Holdings) Limited from 1986
fo 1988. During his tenure, he brought

immense value to board discussions.

His high-profile management career
took him to Asia and Europe as
well asthe United States. He led
JCPenney, Macy’s, the DFS Group, an
international retailer, and later joined
its Paris-based owner LlVMH as chief
operafing officer where he led a series
of acquisitions that established lVMH

as the world's leading luxury brand.

He was an enormously successful
business executive and a passionate
philanthropist. He was for over 20
years a director, and later non-
executive chairman of Starbucks. He
also served on the boards of real
estate company Taubman Centers
and clothier Ralph Lauren as well as

chairman of the Federal Reserve Bank
of Dallas.

His philanthropic passions focused
on healthcare, education and
humanitarian inifiatives, particularly for
the poor and underserved. He gave
leadership, time, talent and financial
support fo countless organisations.

While working in Hong Kong, Mike
was a founding board member for

Mother's Choice.

Bornin Youngstown, Ohio, Mike
began his career with IBM in 1969
and later joined his alma mater
the University of Cincinnati as vice
president of business affairs. He
subsequently served as a White House
Fellow in the Reagan administration.

Mike will be remembered for his
grace, diligence and integrity.

Mike is survived by his wife, four sons
and two daughters.
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THE WHARF GROUP. 2024 IN

TERIM RESULTS

WHARF REIC (1997.HK): STALLED RECOVERY DEPRESSED PROPERTY VALUES

NFEEE# : RBEREEMIEE

® Recovery in revenue and operating profit sfalled
e That resulted in a 2% increase in Underlying Net Profit to HK$3.1 billio
* Group loss resulted from HK$4.4 billion non-cash Investment Properties

® Group Net Asset Value is 16% lower than 5 years ago

* Net debt reduction in line with plan
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HM/J[”EO.64JT:

HBWKETRRERE > & FLEEREE
RO PE > AT B BB AC T MR ET R
FH > (BB AT BB A SR B E o
IREBOR T H - B% - LWEAS
P B DARIR B — & A A% L SE B 5 A Y
65% > B REFEFN T 2 YA 1 7
) S BR Sl FI) B AR S 32 B ek L IR R

13 LOUIS

=
WHAR

QL\\M S
2024% ults Kg#houn

SRIRAIAE - 2024F 8 A7 H

WHARF (4.HK): CAPITAL VALUES FALL IN LETHARGIC MARKET
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e Consumption and investment in property sector stalled as markets lost vibrancy

e Underlying Net Profit stable at HK$2.0 billion with most segments weaker

® HK$2.6 billion Group loss resulted after non-cash Investment Properties revaluation deficit

® Net debt management in line with plan and gearing remains low
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WELCOME OUR OLYMPIC HEROES
ON BOARD THE "STAR" FERRY

The "Star" Ferry had the pleasure welcoming the
Chinese Olympic delegation on board World Star
during their stay in Hong Kong in August. The team
embarked from Wanchai for a Victoria Harbour
ride and applauded by their fans wherever they
were 1A
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3-DAY FREE RIDES ON
THE "STAR" FERRY

Applause to the 75" anniversary of the
founding of the People's Republic of
China, special events and offers were
everywhere.

Thanks to the sponsor The Hong Kong
Chinese Enferprises Association, the public
enjoyed free cross-harbour rides (between
Tsim Sha Tsui and Wanchai: and Central)
by The "Star" Ferry from September 30 to
October 2.
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IHarbour City

Harbour City welcomes CELINE
and FENDI which unveiled their new

looks recently.

The new concept sfore of CELINE
showcases a unique space spanning
over 2,700 square feet across
two floors, integrafing the brand's
aesthetics with special CELINE ART
PROJECT.

FENDI's new 3,000-square-foot
boutique dazzles on Canfon Road
showcasing men and women'’s
collections with a contemporary
vision of minimalism and a stunning
fagade mirroring the brand's
headquarters in Rome.
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Hotel rebrand redefines hospitality Lifestyle / Travel & Leisure

Wharf Hotels announces a comprehensive rebranding of Marco Polo Hotels

The brand’s transformation showcases a strategic vision based on three pillars - enrich, connect and responsible

In partnership with: Wharf Hotels

Morning Studio editors
Published: 4:04pm, 3 Oct 2024 | Updated: 5:16pm, 4 Oct 2024

"Today’s and tomorrow’s

The Continental Club af Prince Hotel, Hong Kong. Designed for work

or relaxation, the hotel group’s comprehensive rebranding aims to make

guests’ stays more memorable.

dramatic change in recent years.

In consideration of the evolving
behaviour of guests, the Wharf Hotels
hospitality group has unveiled its own
transformation, with a rebranding of its
Marco Polo Hotels that incorporates a
series of new pillars: enrich, connect and
responsible.

_|_he way people fravel has undergone

The group, which has operated in
mainland China, Hong Kong and the
Philippines for more than five decades,
expects the rebranding to align more
closely with its values and deliver an
enhanced guest experience.

The rebranding comes alongside an
increase in business and leisure travel,
where fravellers mix business trips with
leisure. The frend is particularly prominent
in Asia-Pacific, according to a survey
of 44 industries across /2 countries

guests are looking for
more than just a place fo
stay,” says Thomas Salg,
president of Wharf Hotels.
"They want inspiring
experiences in the form of
sights, sounds and fastes,
both inside our hotels and
out. What we set out to
accomplish showcases our
commitment fo creating a
holistic guest experience
and lasting valve for our
stakeholders.”

published in the Global Business and
Travel Association’s 2023 Business Travel
Index Outlook. The study reveals that
42 per cent of business travellers in the
region — a proportion that is significantly
higher than in other parts
of the world - added
leisure days fo their work
trips while staying in the
same hotel. The trend is
expected to confinue as
shifts in workplace patterns
and preferences converge
with the desire for a
greater workdife balance.

To address the growing
demand for business and
leisure travel in Asia, the
rebranding of Marco Polo
Hotels aims to inspire
guests to embark on a
journey of discovery.

MARCO POLO

HIGHEE 8

The Marco Polo Hotels rebranding begins
with a new visual identity characterised by
a magenta colour that reflects warmth and
vibrancy, while the three pillars — enrich,
connect and responsible — are at the
cenfre of the initiafive.

“Enrich” emphasises aesthetics, comfort
and convenience at the hotels’ restaurants,
club lounges, rooms and suites. Guests
can expect elevated dining experiences
including collaborations with renowned
culinary experts, and dining options based
on themed activities. Savvy, a modern day-
tonight ltalian-inspired restaurant offering
shared plates and local specialities, is key
fo this pillar, and a complement fo existing
culinary icons such as the award-winning
ltalian restaurant, Cucina at Marco Polo
Hongkong Hotel and Lotus Court at Marco
Polo Xiamen Hotel, which offers Cantonese
and provincial specialities.

Savvy is a versatile all-day destination that combines a restaurant, bar
and lounge af Marco Polo Hotels.

With properties across Asia including
Beijing, Jinjiang and Xiamen in mainland
China and Manila and Cebu in the
Philippines, Marco Polo Hotels are ideally
located within their host cities. The group's
second pillar, “connect”, encourages
guests fo discover neighbourhood cultural,
entertainment, shopping and dining
aftractions.

For example, the panoramic Victoria
Harbour, the bustling shopping and dining
district of Tsim Sha Tsui, and infernational
theatre and music productions at the Hong
Kong Cultural Centre are all within walking
distance of the Marco Polo Hongkong
Hotel, while M+, a global contemporary
arts museum is a few minutes away by car.
Nestled in the Olympic business district,
hotspots near the Marco Polo Parkside,
Beijing include the “Bird’s Nest” stadium
and “Water Cube” aquatics centre, as
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Sky lobby of Marco Polo Ortigas, Manila

The Verandah at Marco Polo VWuhan. The reimagined property joins the

brand's fransformation journey.

well as Yayuncun food street and Jinquan
plaza for culinary adventures. Marco
Polo Jinjiang, located in Quanzhou, a
Unesco World Heritage city, is just steps
away from local sights and attractions.
Marco Polo Ortigas, Manila is located in
the Pasig City business hub known for ifs
walkable streets, parks and restaurants,
while Marco Polo Plaza, Cebu, is situated
in the upscale neighbourhood of Nivel
Hills within easy reach of business, leisure,
dining and shopping options.

The third pillar, “responsible”, supports a
more environmentally friendly approach
fo travel. Six of the Marco Polo Hotels are
part of the Global Hotel Alliance’s Green
Collection, which aligns the hospitality
industry with United Nations Sustainable
Development Goals for a clean, healthy
and sustainable environment.
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As part of its efforts towards a greener
future, the Marco Polo Hotels group is
implementing more efficient energy and
water initiatives across ifs portfolio while
working to source more sustainably
produced foods, including seafood and
locally produced farm products. Additional
initiatives include switching from one-
use in-room amenities such as plastic
water bottles and individual toiletries
to biodegradable alternatives; working
with local charities and community
organisations; and developing and
promoting sustainable fourism.

The comprehensive rebranding campaign,
beginning with Prince Hofel in Hong Kong,
and Marco Polo Wuhan in mainland
China, will be infroduced in stages this
year and in 2025.
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TH E WHAR F G RO U P Happy Company 10 Years+ Annual Annual
H A R BO U R Logo by Promoting Pioneering Sustainable Silver Award
The Third Top Donor 2023/2024 by The Community Chest Happiness Index Trademix Business Best Integrated
C|—|—Y Foundation & Hong Kong Tweaking i Benchmark Marketing 2024 Event
Productivity Council Award i Award Marketing Awards
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THE COMMUNITY CHEST A+EmE

East Week

Hong Kong

Service Awards 2024
(Shopping Mall)

Gold Award
Best Retail/Mall/Pop-Up Event,
2024 Event Marketing Awards

Gold Award

(Retail Stores)
Digital Media Awards China
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5 Years+ EcoPioneer Silver Partner &

WHARF (HOLDINGS) ANNUAL REPORT WHARF REIC ANNUAL REPORT BOCHK Corporate Outstanding
Low-Carbon Performance
T Silver Award @& 2024 [ GrandAward Environmental (Social) Award
ARC AWARDS Traditional ? s Interior Design Top 10 Shopping Leadership Awards : Y-Care CSR Scheme
R Annual Report : Silver Award Mall & Top 20 2023 2023-2024
SrLfER er.qER (Property ARC Traditional Annual Shopping Mall
Development) AWARDS  EReport (REIT) Event, 202324  Smem——mm Silver Award SHVEAWAI
—— XI}]?(\;’EI Silver Award by U Lifestyle amnxuumﬁ‘\ Best Experiential Marketing, Best Experiential Marketing,
S Photography and U Magazine Harbour city 7 2024 Event Marketing Awards = 2024 Event Marketing Awards
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Silver Award: Best Results - Driven Event Events & My Favorite s ﬁy} ERB Manpower Gold Award Winner 2024 Wastewi$e & Energywise Certificate
Bronze Award: Best Use of Venue Kids Shopping Mall, . A Developer . Marketing Excellence Tripadvisor (Basic Level)
Marketing Events Awards 2024 Hong Kong Shopping Mall Awards Awards - Golden Mouse Experiential, ICSC Global Travelers' Choice Hong Kong Green Organisation
WELL Health-Safety Rating Certificate - : 202324 by U Lifestyle *aenzng [ — 4 Digital Marketing Awards Awards MAXI Awards R Rl

Plaza Hollywogg BRizmy

International WELL Building Institute ¢ and U Magazine
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Counsel Peter Woo in 1994,

reaches the 30-year mark this year.
It was the firstever collaboration

WHARF SPONSORS WUZHIQIAO HEBEI PROJECT
NESEME RSN RENETRE

>

This summer, Wuzhigiao brought 40 volunteers from Project
WeCan, universities in Hong Kong and Mainland China to
Xiaowopu village in Hebei Province for bridge building and facility
improvement. Pre-trip activities for the rural revitalisation project
including a cooking class and a first aid workshop were arranged
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k¥ To do nothing is not an
option. We must all
do something. 17
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joint venture residential project, One LiangMa in Beijing.
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THE GROUP WELCOMES INTERNS FROM
HONG KONG & THE MAINLAND .
EEXEFTEALEENMNEHE R T

The Group fully supports HKSAR Government's “Scheme on Corporate Summer Internship on the Mainland and
Overseas”. This year, a cohort of six students rolled up their sleeves and embarked on a seven-week internship journey in
the Operations and Tenant Service teams at Changsha and Chengdu IFS.

The infernship aims at enhancing their job knowledge, equipping them with practical skills and building a foundation for
their personal and professional growth.
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PROJECT WECAN HAPPENINGS
[E2REF | FrEEEE R

Project WeCan
R B FHE

2024 SUMMER INTERNS: KEEP UP WITH THE ”30Os"!

Project WeCan Job Tasfing Programme 2024 was concluded with great success. More than 30 partner organisations offered
internship and job shadowing opportunities for nearly 150 students from 41 schools. Students had a glimpse of real working
environment as they explore their future career paths.

Wharf provided more than 70 openings for the programme this year. On the first day on board, interns met Stephen Ng,
Commitiee Chairman of Project WeCan Foundation who reiferated the importance of “3QOs”, “Open your eyes, Open your
mind and Open your heart” as students continue to learn. 1A
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In its 13" year since inception, Project VWeCan could not have
been more successful without the staunch support of pariners.
The Project WeCan Partners’ Appreciation cum Sharing
Session was held in July where Committee Chairman of Project
WeCan Foundation, Stephen Ng, expressed gratitude fo the
pariners for their continued support. Partner representatives
also shared success cases and challenges overcome. Special
thanks to the Standard Chartered Bank for their venue support.
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SUPPORTING YOUTH’S ART DREAM
NEREFESEWES

With the mission of “Building
for Tomorrow”, Wharf provides
resources and opportunities
fo groom the next generation,
especially in the art and culture
areas.

The results of The Wharf Hong Kong
Secondary School Art Competition
and The Wharf Art Scholarship
Scheme 2023/2024 have been
announced. Congratulations to
scholarship awardees Evelyn Chan
who will study architecture in The
Bartlett School of Architecture,

University College London, and @@ yes &4 Ittt » RE OIS » 724850 )i

Shanel Pau Yvho will study arts or?d g, AT o P — R YA A o ’,
technology in Hong Kong Baptist L st
University. Evelyn BR.Ly Shanel fHFRE

A sharing of selected entries was held ot Wharf's
Hong Kong malls, including Harbour City, Times
Square and Plaza Hollywood in phases.
BEERNRNETABBEENERSE T ESBE
W BRESIRREEESEDE
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https://www.harbourcity.com.hk/tc/article/sip-sip-hurray-harbour-city/
https://www.scmp.com/yp/discover/article/3275447/wharf-hong-kong-secondary-school-art-competition-celebrates-talented-hong-kong-teen-artists-painting
https://www.youtube.com/@wharfart366
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