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WHARF FLAGSHIP CHANGSHA [IFS
WELCOMES ANOTHER NEW HOTEL
BRINGING UNIQUE EXPERIENCE TO TRAVELLERS

he Group's Changsha IFS has broughtto the city

the first Park Hyatt hotel in the Central China region.
This remarkable addition, along with Niccolo Changsha
[established in 2019) and Mago Changsha (inaugurated in
2023), marks another significant milesfone for the property.
Nestled within towers T1 and T2, these three international
hotels provide diverse and distinctive experiences for
disceming fravellers.

Park Hyatt Changsha is the first collaboration between
Wharf and Hyatt Hotels Corporation ("Hyatt”). The
Group aims to provide more unparalleled services and
experiences for travellers by leveraging the strengths and
expertise of the Hyatt and Park Hyatt brands.

Crowning the top floors of Changsha IFS, from level 54 to
63 of T2, Park Hyatt Changsha features 230 guest rooms
and suites offering breathtaking views of the magnificent
Xiang River and the capfivating city skyline through the floor
toceiling windows.

The inferiors of Park Hyatt Changsha were created by the
architectural and interiors practice, Conran and Partners
with the design concept originating from a sophisticated
mansion curated by a lady world traveller with impeccable
faste.

The opening of Park Hyatt Changsha holds immense
significance: Wharf's venture into outsourcing
the management of one of its prestigious six-star
hotels, while Park Hyatt establishes inaugural
presence in Central China. We are confident that
the collaboration between Park Hyatt and Wharf,
leveraging our combined expertise and strengths,
will generate added value and contribute to the
transformation of Changsha into a highly appealing
business destination.

Stephen Ng
Chairman and Managing Director
The Wharf Group

Within the premise, guests will encounter an array of original

paintings and sculptures that reflect the essence of the city. Park
Hyatt Changsha takes pride in providing unparalleled comfort
and attentive service to its cosmopolitan guests, offering them a
respife from their extensive journeys.

Changsha, the provincial capital of Hunan, ranks 9" in the
"2023 Forbes Top Chinese Consumption Vitality Cities”. It
has been repeatedly recognised among the top 10 popular
tourist destinations in China. In the first half of this year, the city
welcomed over 46 million visitors.
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Changsha stands as a remarkable
testament to rapid urban
development, earning its place
among the world's fastest-growing
cities. As a mint first-tier city in
China, it assumes a pivotal role
as a thriving center for commerce,
culinary, culture, entertainment, and
innovation within the Yangtze River
Economic Belt. Its achievements
perfectly embody Wharf's forward-
thinking mission of "Building for
Tomorrow" — building not only the
physical structure but by building
this visionary multi-use complex, we
aspire to foster local economic and
cultural growth, elevating the overall
quality of life in the city.

Stephen Ng
Chairman and Managing Director
The Wharf Group

Changsha IFS

located at the very heart of CBD Furong
District, Changsha IFS boasts a total GFA
of more than one million square metres.
ltcomprisesamega mall, premium
Grade-A offices and three international
hotels. The mega mall houses 400
brands including a host of luxury brands.
It has become a frendsetter and a popular
"check-in” spot since opening in 2018.

This super high-rise complex in Hunan
Province, was built with a total investment
of over RMB 20 billion, reflecting its
commitment to establish an exceptional
landmark in the region.

Atop the intersection of two subway lines
and located at a spot of 30/40-minute
drive from the high-speed railway station
and Changsha Huanghua International
Airport respectively, Changsha IFS is a
one-sfop destination for shopping, dining,
entertainment and lifestyle for both locals
and tourists.

RAIFFEJE Mago Changsha

Thanks to its remarkable architectural
design, extensive collection of renowned
brands, and effective marketing strategies,
Changsha IFS has won numerous
infernational accolades over the years.

The contemporary, urban, chic Niccolo
hotel brand at Changsha IFS was
unveiled in 2018, following the hotel's
Chengdu debut in 2015. Over the years,
Niccolo's network has further expanded fo
Chongging, Hong Kong and Suzhov, all
at highly desirable and prized addresses.

Magqo, a sister brand to the luxurious
Niccolo Hotels, brings a fresh “edited”
conceptto create remarkable guest
experiences. It had its maiden opening
in Changshalast November. Mago
Changsha is poised to become a
preferred choice for business travellers
and young leisure seekers.



